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overview

They help consumers find quality solutions for:

As a one-source agency, their goal at CheapInsurance.com is to offer the highest quality 

insurance at the best price point available.

Car Insurance

SR22 Insurance

Home Insurance

Life Insurance

Health Insurance

Motorcycle Insurance

Renters Insurance

RV & Trailer Insurance

Boat/Watercraft Insurance

•

•

•

•

•

•

•

•

•

CheapInsurance.com is an insurance solutions broker with access to hundreds of reputable

insurance companies, which allows them to find just the right insurance for their

customers.
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After reviewing their business goals 

and analyzing their existing marketing 

campaigns, buyer personas, and 

competitors, Boost Media Group came up 

with a tailored marketing strategy designed 

to help CheapInsurance.com boost brand 

awareness, improve conversion rate, 

increase social media engagement, and 

enhance online visibility in search engine 

results.

Before coming to Boost Media Group, CheapInsurance.com had no clear digital marketing 

plan. Although they have been providing outstanding services since 1974, they don’t 

know how to utilize online marketing efforts to bring more customers and maximize their 

revenue potential.
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CHALLENGES:
Without a solid marketing strategy in 

place, any business won’t be able to 

achieve growth and success. At BMG, 

we conducted all the necessary audits, 

gathered valuable data and metrics, and 

translated them into useful marketing 

insights and campaigns.

In this project, we made sure that CheapInsurance.com will be equipped with all the

technology, resources, and effective digital marketing practices to stand out from the

competition online and be the leader in the insurance industry.

Diagnosing the client’s website, social media, and existing marketing campaigns, we’ve 

found these loopholes:

Marketing StrategyI.

Lack of clear 
content strategy

Inactive social 
media presence

Ineffective 
advertising 

methods

Poor branding 
and web design

No Search Engine 
Optimization (SEO) 

strategy
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RECOMMENDATIONS:
We mapped out a game plan for the next 1-2 years. We focused on the action items that 

will have the biggest impact on their business and how they will add revenue and profits 

to the bottom line.

An overview of our recommended marketing solutions includes:
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RESULT:
With thorough planning and execution, we have helped increase CheapInsurance.com‘s 

web traffic through direct (+37.91%) and organic (+15.37%) marketing strategies.

This traffic generated massive leads which are converted through clicking 

the offer or calling the phone number.

A total of 15.8k backlinks were 

also generated which helped 

the client’s website rank higher 

in search results pages. In social 

media, consistent audience 

growth and engagement on 

Facebook, Instagram, and Twitter 

were gained, racking up a 173-

227% spike in impressions.
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WebsiteII.
CHALLENGES:
We reviewed the client’s website to determine the strengths, weaknesses, threats and 

opportunities in driving leads and optimizing for higher / better conversion rates. 

Insurance-rated websites must communicate trustworthiness and credibility through 

design, features, functions, content quality, up-front disclosures, security, terms, 

conditions, privacy, testimonials, and more.

Looking at the layout design and overall navigation of CheapInsurance.com’s website, we

noticed these major challenges:
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RECOMMENDATIONS:
The easiest way to boost conversion rate is through delivering better user experience 

and faster page speed through load time. Our team came up with the following 

recommendations:



11
CheapInsurance.com Case Study        

by
Boost Media Group

OLD DESIGN NEW DESIGN
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RESULTS:
Implementing BMG’s recommended action strategy, the client experienced massive 

changes in terms of user experience, attracting new web visitors, and converting leads. 

Since the website pages now load faster and the content and CTAs are not confusing, 

more quote requests and calls are consistently coming in. 

Monthly organic traffic has also significantly improved as the number of high-quality 

backlinks increased and business got more exposure in local search results.
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Search Engine OptimizationIII.
CHALLENGES:
Upon reviewing the client’s web traffic and search engine positioning, we identified the 

weaknesses that are hurting their website’s performance and sales goals.

These include:
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RECOMMENDATIONS:
To give CheapInsurance.com the competitive 

advantage, we crafted a recommended 

course of action in their SEO strategy.

These include:
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RESULTS:
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social media marketingIV.
CHALLENGES:
CheapInsurance.com, being an old company, primarily relied on traditional advertising 

methods. Although they had created social media accounts on Facebook, Instagram, and 

Twitter, they are unaware of the most-effective social media practices. Their social media 

accounts were inactive and had little to no engagement.

Our team at BMG conducted a full social media audit and arrived at the following analysis:
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RECOMMENDATIONS:
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RESULTS:
In the first month of implementation of Social Media Management on Facebook we were 

able to see an increase in organic engagement, reach and impression.
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PPCV.
CHALLENGES:
The insurance industry has one of the highest costs per click to advertise on any search 

engine platform. Here’s a list of the cost per click for “car insurance” that we have checked:
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RECOMMENDATION:
In order to reach and connect with our target audience, we needed to identify their 

interests and buying habits. Thus, we created these buyer personas:
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RESULTS:
We were able to create a highly targeted display campaign that reached our specific 

buyer demographic.

The campaign delivered as follows:
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conclusion

Boost Media Group has been able to provide significant improvements to CheapInsurance.

com’s digital marketing efforts. We have outlined our recommended marketing solutions 

based on the client’s specific goals and their current online position compared to their 

top competitors.

The campaigns we did for CheapInsurance.com covered all the important components 

of digital marketing that every business should adapt to, regardless of the industry.

In this project, we have successfully:


