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In today’s ever-changing digital landscape, staying informed on the latest SEO
trends and techniques is critical for business success. As search engines like
Google continuously refine their algorithms, what worked last year may no longer
be effective today.

To assist you in navigating the evolving SEO landscape and establishing a
robust online presence, we have curated a comprehensive list of 39 proven SEO
techniques. These strategies are designed to enhance your website's visibility in
search engine results, elevate user experience, drive organic traffic, and
ultimately, bolster your bottom line. Whether you're a seasoned SEO
professional or just starting, these actionable insights will equip you with the
knowledge necessary to maintain a cutting-edge SEO strategy and propel your
business forward.

INTRODUCTION



Actionable Step: Create high-quality, informative content that answers user
queries effectively. Use natural language and avoid keyword stuffing. Monitor
your site’s bounce rate and adjust content accordingly to improve user
engagement. Tools like Google Analytics can help track these metrics.

You've probably heard about Google RankBrain, but do you know what it
actually does? RankBrain is an AI component of Google's core algorithm that
interprets search queries to deliver more accurate and relevant results. It goes
beyond simple keyword matching by understanding the context and intent
behind a search query. RankBrain uses machine learning to process and rank
web pages based on user signals like click-through rates, dwell time, and
bounce rates. Essentially, it learns from user behavior to improve search results
over time. So, if your content isn't engaging or relevant, RankBrain will notice,
and your rankings could suffer as a result.
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02. PRIORITIZE USER
EXPERIENCE

Actionable Step: Conduct UX audits to identify pain points. Simplify navigation,
reduce pop-ups, and ensure your site is visually appealing and easy to use.
Utilize tools like Hotjar to gather user feedback and heatmaps to understand user
behavior. Make iterative improvements based on this data.

User Experience, or UX, is the secret
ingredient that transforms your
website from a simple online
presence into an engaging and
enjoyable destination for your
visitors.  It includes everything from
the speed at which your site loads to
how easily users can navigate it. 

A good UX keeps visitors on your site
longer, reduces bounce rates, and
can even boost your SEO rankings.

 When users have a positive experience, they are more likely to stay on your site,
explore more pages, and convert into customers.
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Core Web Vitals might sound technical, but they're crucial for your SEO
success. These metrics—Largest Contentful Paint (LCP), First Input Delay
(FID), and Cumulative Layout Shift (CLS)—are designed to measure key
aspects of your website's user experience.

Largest Contentful Paint (LCP) assesses how quickly the main content of a
page loads. This is important because users want to see useful content as
soon as possible.
First Input Delay (FID) measures the time it takes for a page to become
interactive. A quick FID means users can start interacting with your page
without frustrating delays.
Cumulative Layout Shift (CLS) evaluates visual stability. It checks how much
the layout shifts while loading, ensuring that users don't accidentally click on
the wrong button because of unexpected movements.

By optimizing these metrics, you're not only enhancing user satisfaction but also
elevating your search engine rankings. Google now considers Core Web Vitals
as a ranking factor, meaning that a site with fast load times, responsive
interactions, and visual stability is more likely to appear higher in search results.
This is because a positive user experience signals to Google that your site offers
a high-quality experience.

03. CORE WEB VITALS
OPTIMIZATION

Actionable Step: Use Google
PageSpeed Insights to assess your
Core Web Vitals. Improve LCP by
optimizing images and reducing
server response times. Enhance
FID by minimizing JavaScript and
ensuring third-party scripts are 

efficient. Reduce CLS by using stable dimensions for images and videos to
prevent layout shifts.
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04. OPTIMIZE
YOUR WEBSITE
FOR
MOBILE DEVICES
With more people browsing the web on their
smartphones than ever before, mobile optimization
isn't just a nice-to-have—it's a necessity. Mobile
devices account for more than half of global internet
traffic, and this trend is only growing. Google
recognizes this shift and has adopted mobile-first
indexing, which means it primarily uses the mobile
version of your site for ranking and indexing. If your
site isn't optimized for mobile, you're not only
providing a poor user experience but also risking 

Actionable Step: Implement a responsive design that adapts to different screen
sizes. Test your site on various devices to ensure compatibility. Use tools like
Google’s Mobile-Friendly Test to check your site’s mobile performance and
identify areas for improvement.

A mobile-friendly website ensures that users have a seamless and enjoyable
experience, no matter what device they’re using. This involves more than just
fitting content to smaller screens; it requires careful consideration of navigation,
load times, and overall usability. Elements like touch-friendly buttons, readable
text without zooming, and content that fits within the screen without horizontal
scrolling are crucial for mobile optimization. Furthermore, mobile users often look
for different things than desktop users, such as quick access to contact
information or directions, which should be easily accessible.

lower search rankings and missing out on valuable traffic.
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05. 
IMPROVE
YOUR
WEBSITE'S
LOADING
SPEED

We've all experienced the frustration of a slow-
loading website. It can be incredibly annoying,
and users today expect instant access to
information. Studies have shown that if a page
takes longer than a few seconds to load, users
are likely to abandon it and move on to a
competitor. But the impact of slow load times
goes beyond user frustration; it can also
significantly harm your SEO. Google considers
page speed as a ranking factor, which means
that faster sites often rank higher in search
results. This is because Google aims to provide
the best possible experience for its users, and a
fast-loading website contributes to that goal.

Actionable Step: Compress images, optimize
code, and use faster hosting solutions.
Implement browser caching and minimize HTTP
requests. Tools like GTmetrix and Google
PageSpeed Insights can help identify specific
areas to improve.
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06. ENSURE
THAT YOUR
ENTIRE SITE
LOADS ON
HTTPS

You’ve probably noticed the little
padlock icon in your browser’s address
bar—this indicates that a site is using
HTTPS. HTTPS, or Hypertext Transfer
Protocol Secure, is crucial for securing
data transfer between your website and
its users. It encrypts the data
exchanged between the user’s browser
and your website, protecting sensitive
information such as personal details,
passwords, and payment information
from being intercepted by malicious
actors. 

Beyond security, HTTPS also enhances
your SEO, as Google gives a ranking
boost to secure sites, recognizing their
commitment to user safety. Ensuring
your entire site loads on HTTPS means
checking every resource—images,
scripts, stylesheets, etc.—to ensure
they are all served securely. Mixed
content issues, where some resources
are loaded over HTTP, can negate the
benefits of HTTPS and leave parts of
your site vulnerable. Transitioning to
HTTPS not only protects your users
and builds trust but also helps you

Actionable Step: Obtain an SSL certificate and configure your website to use
HTTPS. Regularly check for mixed content issues and ensure all resources
(images, scripts, stylesheets) are loaded securely.

avoid the "Not Secure" warning that Google displays for non-HTTPS sites,
which can deter potential visitors and harm your credibility.
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GINYARD MAGAZINE

07. WRITE COMPELLING TITLE
AND DESCRIPTION TAGS
Title tags and meta descriptions might seem like small details, but they play a big
role in attracting clicks from search engine results pages (SERPs). These tags
serve as the first impression potential visitors have of your content. A well-crafted
title tag not only conveys the main topic of your page but also includes relevant
keywords that can improve your ranking. Meanwhile, a compelling meta
description provides a brief overview of your page content, enticing users to click
through to your site by highlighting the unique value your page offers.

Effective title tags and meta descriptions can significantly influence your click-
through rate (CTR). When users see your page listed in search results, an
engaging title and description can make the difference between them choosing
your link or scrolling past it. These elements should be clear, concise, and
relevant to the content on the page. They should also align with user intent,
addressing what users are looking for and encouraging them to take the next
step to visit your site.

Actionable Step: Craft engaging and relevant title tags (50-60 characters) and
meta descriptions (150-160 characters) that include primary keywords and
provide a clear value proposition. Use A/B testing to determine the most effective
versions.
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08. E-A-T: EXPERTISE,
AUTHORITATIVENESS,
TRUSTWORTHINESS
If you’ve ever wondered how Google decides which
content to trust, it’s largely through E-A-T: Expertise,
Authoritativeness, and Trustworthiness. Google’s
Search Quality Evaluator Guidelines emphasize
these factors, especially for content that can
significantly impact users' health, finances, or safety
—referred to as YMYL (Your Money Your Life)
pages. High E-A-T ratings indicate that the content is
created by  experts, backed by credible sources, and
housed on a site that users can trust. This means
that for your content to rank well, it should be
thorough, accurate, and come from a reputable
source. Establishing E-A-T involves showcasing the
qualifications of your authors, citing reliable
references, and maintaining a professional and
transparent website. This not only helps in ranking
but also in building user confidence in your content.

Actionable Step: Ensure your content is written by
experts, provide clear author credentials, and link to
authoritative sources. Enhance site trustworthiness
by maintaining up-to-date contact information, a
robust privacy policy, and positive user reviews.
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09. OPTIMIZE 
YOUR CONTENT 
FOR FEATURED
SNIPPETS
Featured snippets are those handy boxes
at the top of Google’s search results that
aim to answer a user’s query immediately.
Also known as "position zero," they
provide users with concise, direct answers
to their questions without needing to click
through to a website. This prime position
can drive a significant amount of traffic to
your site by making your content more
visible and accessible. To earn a featured
snippet, your content must be well-
structured, clear, and focused on providing
direct answers to common questions. 

This involves using specific formatting such as headers, bullet points, and tables
to help Google easily extract and display your content. By optimizing for featured
snippets, you can improve your site’s visibility, enhance click-through rates, and
establish your site as an authoritative source.

Actionable Step: Structure your content to directly answer common questions.
Use headers, bullet points, and concise summaries. A tool like SEMrush can
help identify snippet opportunities and optimize your content accordingly.
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Semantic SEO is all about
understanding the intent behind
search queries and creating content
that addresses these needs
comprehensively. Unlike traditional
SEO, which focuses on individual
keywords, semantic SEO
encourages a broader approach by
considering the overall topic and
related concepts. This method helps
search engines grasp the context 
and relevance of your content, making it easier for them to deliver accurate
results that satisfy user intent. By focusing on the meaning and relationships
between words, semantic SEO allows you to create more in-depth, valuable
content that resonates with users and search engines alike. This not only
improves your rankings but also enhances the user experience by providing
comprehensive answers to their queries.

Actionable Step: Use related terms and phrases naturally within your content.
Create comprehensive content that covers various aspects of a topic. Use
tools like Google's Related Searches and AnswerThePublic to find related
issues and questions.

10. FOCUS ON SEMANTIC SEO
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11. WRITE INFORMATIVE &
AUTHORITATIVE CONTENT
High-quality, relevant, and valuable content is the cornerstone of a successful
SEO strategy. It’s not just about filling your website with articles, but about
providing information that positions you as an authority in your niche. Informative
content builds trust with your audience, encouraging them to return to your site
and engage with your brand. Moreover, authoritative content signals to search
engines that your site is a valuable resource worth ranking highly. This involves
thorough research, accurate data, and insights that go beyond superficial
information. By creating content that addresses the needs and questions of your
audience comprehensively, you can establish your site as a go-to resource in
your field, which ultimately drives more traffic and improves your search
rankings.

Actionable Step: 
Conduct thorough research and
provide in-depth insights on
your topics. Use credible
sources and cite them
appropriately. Regularly update
your content to ensure accuracy
and relevance.
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12. GET
QUALITY
BACKLINKS
FROM
AUTHORITY
WEBSITES IN
YOUR NICHE

Building relationships and earning backlinks from reputable sites are crucial for
enhancing your site's authority and improving its search rankings. Backlinks act
as votes of confidence from other websites, signaling to search engines that your
content is trustworthy and valuable. When authoritative sites link to your content,
it not only boosts your credibility but also drives referral traffic to your site. This
process involves strategically reaching out to industry influencers, thought
leaders and other relevant sites to showcase the value of your content. Creating
high-quality, shareable content like infographics, case studies, and
comprehensive guides can naturally attract these valuable links. By focusing on
acquiring backlinks from respected sources within your niche, you can
significantly improve your site’s visibility and ranking potential.

Actionable Step: Reach out to industry influencers and authoritative sites for
backlinks. Create shareable content, such as infographics and case studies, to
naturally attract links. Use a tool like Ahrefs to monitor and analyze your backlink
profile.
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13. LEVERAGE TOPIC
CLUSTERS
Organizing your content around central topics with related subtopics, known as
topic clusters, is a powerful strategy to enhance content relevance and improve
your site's authority on specific subjects. This approach involves creating a
comprehensive pillar page that covers a broad topic in-depth and linking it to
various cluster content pieces that delve into related subtopics. This structure
not only helps search engines understand the relationship between different
pieces of content but also signals that your site is a valuable resource on these
topics. By strategically interlinking your content, you create a robust internal
linking structure that improves navigation for users and enhances your overall
SEO efforts. Topic clusters make it easier for search engines to crawl your site,
boosting your chances of ranking higher for relevant search queries.

Actionable Step: Identify core topics and create pillar content. Develop cluster
content that links back to the pillar page and to each other. Use internal linking
to establish a clear content hierarchy.
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14. INCREASE THE
NUMBER OF INTERNAL
LINKS
Internal linking is a vital SEO strategy that not only helps with site navigation but
also distributes link equity throughout your website, making it easier for search
engines to crawl and index your pages. By creating a web of interconnected
pages, you can guide both users and search engines to your most important
content, enhancing visibility and authority. Effective internal linking improves the
user experience by directing visitors to related content, keeping them engaged
and reducing bounce rates. Additionally, well-placed internal links help search
engines understand the hierarchy and structure of your site, boosting the
rankings of your key pages. This practice ensures that your site's authority is
spread effectively, optimizing your SEO performance.

Actionable Step: Audit your site for internal linking opportunities. Link relevant
pages together using descriptive anchor text. Ensure that important pages
receive more internal links to boost their authority.
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15. 
OPTIMIZE

YOUR
WEBSITE

FOR
MOBILE-

FIRST
INDEXING

Google predominantly uses the mobile version of
content for indexing and ranking, a practice known
as mobile-first indexing. This shift reflects the
growing trend of users accessing the internet via
mobile devices, making it essential for websites to
be fully optimized for mobile performance. If your
site is not mobile-friendly, you risk losing visibility in
search results, as Google prioritizes mobile-
optimized sites. Ensuring your mobile site is as
robust as your desktop version involves more than
just responsive design; it requires optimizing for
speed, usability, and overall user experience on
smaller screens. This includes addressing mobile-
specific issues such as touchscreen navigation,
easy access to information, and quick load times, all
of which are crucial for maintaining and improving
your search rankings.

Actionable Step: Ensure your mobile site is as
robust as your desktop version. Test and optimize
for mobile usability using Google’s Mobile-Friendly
Test. Prioritize mobile-specific issues like
touchscreen navigation and page load speed.
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16. ANALYZE YOUR WEBSITE’S
FOUNDATIONAL SEO
Regular SEO audits are essential for identifying and fixing technical issues that
could negatively impact your rankings. Foundational SEO involves optimizing the
technical aspects of your website to ensure it operates efficiently and meets
search engine requirements. This includes improving load times, ensuring
mobile compatibility, and resolving basic SEO errors like broken links, duplicate
content, and crawl errors. By focusing on these elements, you can create a solid
foundation that enhances your site's performance and visibility. Technical issues,
if left unchecked, can hinder your site's ability to rank well and provide a
seamless user experience. Conducting regular audits helps you stay proactive,
catching and resolving issues before they become significant problems, thereby
maintaining your site's health and search engine friendliness.

Actionable Step: Perform regular audits using tools like Screaming Frog and
SEMrush. Check for broken links, duplicate content, and crawl errors. Optimize
your site’s XML sitemap and robots.txt file.
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17. UPDATE,
UPGRADE,
AND
REPUBLISH
OLD BLOG
POSTS

Keeping content fresh and relevant by regularly updating and republishing older
posts can significantly boost their performance and maintain their ranking in
search results. Over time, information can become outdated, links can break,
and new insights can emerge, making it crucial to revisit and refresh your
existing content. This practice not only ensures that your content remains
accurate and valuable to readers but also signals to search engines that your
site is actively maintained and relevant. By enhancing older posts with new
information, updated images, and fresh links, you can continue to attract traffic,
improve user engagement, and sustain your search engine rankings. Regularly
republishing updated content also provides opportunities to re-promote it
through social media and other channels, reaching new audiences and
extending the lifespan of your content.

Actionable Step: Identify top-performing posts and update them with new
information, images, and links. Change the publish date to reflect the updates
and promote the refreshed content on social media and other channels.
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18. CONTENT REFRESH AND
HISTORICAL OPTIMIZATION
Regularly optimizing older content to improve its performance and relevance in
current search results is crucial for maintaining and enhancing your site’s
rankings. As search algorithms evolve and user interests shift, content that once
performed well can become outdated, losing its appeal and effectiveness.
Historical optimization involves revisiting these older pieces to update outdated
information, incorporate new insights, and optimize for current, more relevant
keywords. By refreshing your content, you not only make it more valuable and
engaging for your audience but also align it with the latest SEO best practices,
ensuring it continues to attract traffic and rank well. This ongoing process of
updating and refining content helps keep your site dynamic and competitive in
search results.

Actionable Step: Use analytics to identify content that has declined in traffic.
Update it with new keywords, better visuals, and additional information.
Republish and promote the updated content.
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19. BREADCRUMB
OPTIMIZATION

Breadcrumbs are navigational aids that enhance both user experience and SEO
by providing clear pathways through your site's hierarchy. They act as a
secondary navigation system, allowing users to easily trace their steps back to
previous pages or the homepage, thus improving the overall usability of your site.
For search engines, breadcrumbs offer valuable insights into your site’s
structure, helping them to understand the relationship between different pages
and sections. This can lead to better indexing and improved visibility in search
results. By implementing breadcrumbs, you not only make it easier for users to
navigate your site but also provide search engines with the necessary
information to organize and rank your content more effectively.

Actionable Step: Implement breadcrumbs on your site, ensuring they reflect the
site's structure. Use schema markup to help search engines recognize
breadcrumbs and include them in search results.
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20. DISCOVER 
UNTAPPED 
KEYWORDS 
USING TOOLS 
LIKE SEMRUSH 
& AHREFS  

Keyword research tools like SEMrush and Ahrefs are invaluable for uncovering
hidden opportunities that your competitors might have overlooked. By identifying
untapped keywords—terms that are relevant to your audience but not widely
targeted—you can create content that fills gaps in the market. These keywords
often have lower competition and can attract a niche but highly interested
audience, helping your site gain visibility in search results where it's easier to
rank.

Actionable Step: Use SEMrush and Ahrefs to find keywords with high relevance
and low competition. Create content around these keywords to attract new traffic.
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21. USE LONG-
TAIL KEYWORDS  

Long-tail keywords are specific phrases that typically consist of three or more
words, and while they might have lower search volume than broader terms, they
are highly targeted. These keywords often increase conversion rates because
they address precise user needs. By incorporating long-tail keywords into your
content strategy, you can attract users who are further along in the buying
process and looking for specific solutions or information.

Actionable Step: Incorporate
long-tail keywords into your
content strategy. Use a tool like
Ubersuggest to find relevant long-
tail keywords and naturally
integrate them into your content.
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22. ADD STRUCTURED DATA
MARKUP TO WEB PAGES 
Structured data markup is a way to help search engines better understand the
content of your web pages by providing additional context. This enhances your
search visibility by enabling search engines to display rich snippets, such as star
ratings, event details, or product information, directly in the search results. By
implementing structured data, you make your content more attractive and
accessible to users, potentially increasing your click-through rates and overall
traffic.

Actionable Step: Implement schema markup for relevant content types (e.g.,
articles, products, reviews). Use Google’s Structured Data Testing Tool to ensure
correct implementation.
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23. ALT TAGS ARE 
IMPORTANT

Alt tags or alternative text,
provide a text description for
images, helping search
engines understand the content
and context of your visuals.
This not only improves your
site’s accessibility for visually
impaired users but also
enhances your image search
rankings. Properly optimized alt
tags ensure that your images
contribute to your overall SEO
strategy, making them another
avenue for attracting organic
traffic.

Actionable Step: 
Write descriptive alt tags for all
images on your site. Include
relevant keywords where
appropriate, but avoid keyword
stuffing.
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24. GROW YOUR
TRAFFIC WITH
INFOGRAPHICS 
Infographics are powerful visual tools that distill complex information into an
easily digestible format. They are highly shareable and can attract significant
backlinks, driving traffic to your site. By creating engaging and informative
infographics, you can reach a broader audience, enhance your brand’s visibility,
and establish authority in your niche.

Actionable Step: Create high-quality infographics that are informative and
visually appealing. Share them on social media and submit them to infographic
directories for additional exposure.
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25. TAKE
ADVANTAGE
OF SCHEMA
MARKUPS  

Schema markup is a form of microdata
that helps search engines interpret and
display your content in more meaningful
ways. By adding schema to your web
pages, you can improve how your
content appears in search results, often
leading to enhanced listings like rich
snippets or knowledge panels. This not
only increases your visibility but also
makes your search results more
attractive to potential visitors, boosting
your click-through rates.

Actionable Step: Identify key content types on your site (e.g., events, products,
articles) and apply relevant schema markup. Regularly update and test the
markup to ensure it’s functioning correctly.

30



26. COVER RELATED
QUESTIONS TO ALIGN
WITH SEARCH INTENT 
Understanding and addressing related questions within your content is essential
for aligning with user search intent. When your content answers the specific
questions users are searching for, it increases relevance and engagement,
improving your chances of ranking higher in search results. This approach helps
you capture more traffic by providing comprehensive answers that satisfy user
queries.

Actionable Step: Use tools like AnswerThePublic and Google’s People Also Ask
feature to find related questions. Incorporate these questions and their answers
into your content to enhance relevance and engagement.
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27. MAKE YOUR POSTS
EASY TO READ  

Content that is difficult to read or
navigate can quickly drive users
away, resulting in lower
engagement and higher bounce
rates. By making your content
easy to read, you improve user
experience and encourage
visitors to stay longer on your
site. This not only enhances
user satisfaction but also
positively impacts your SEO by
signaling to search engines that
your content is valuable and
accessible.

Actionable Step: Use clean, streamlined formatting for better readability. Break
up text with headers, bullet points, and short paragraphs. Ensure your content is
scannable, allowing users to quickly find the information they need.

32



28. COMPRESS 
YOUR IMAGES

Large image files can
significantly slow down your
website, leading to a poor user
experience and negatively
impacting your SEO.
Compressing your images
reduces file sizes without
sacrificing quality, improving
your site’s loading times and
overall performance. This not
only makes your website more
user-friendly but also boosts
your rankings in search results,
as page speed is a critical factor
for SEO.

Actionable Step: Use tools like TinyPNG or ImageOptim to compress images
without sacrificing quality. Implement lazy loading to ensure images load only
when they come into view.
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29. PUT YOUR KEYWORD
EARLY IN YOUR TITLE TAG
Including your primary keyword early in your title tag is a strategic move that
helps search engines quickly understand the main topic of your page. This
practice not only enhances relevance but also improves click-through rates, as
users are more likely to click on a result that directly addresses their query. By
placing your keyword at the beginning of your title tag, you make it more visible
and impactful, which can significantly boost your page’s ranking and visibility in
search results.

Actionable Step: Place your primary keyword at the beginning of your title tags
while ensuring the title remains engaging and natural. Use a tool like Yoast SEO
to check your title tags’ optimization.
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30. VOICE SEARCH
OPTIMIZATION
With the increasing prevalence of voice-activated devices, optimizing your
content for voice search has become essential. Voice searches tend to be
longer and more conversational, reflecting how people speak naturally. This shift
requires a different approach to SEO, focusing on understanding user intent and
phrasing content in a way that directly answers spoken queries. By tailoring your
content to voice search, you can reach a growing segment of users and improve
your chances of being featured in voice search results, particularly in the form of
featured snippets.

Actionable Step: Use natural, conversational language in your content. Focus
on long-tail keywords and questions that people are likely to ask their voice
assistants. Optimize for featured snippets, as voice assistants often pull
responses from these.
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31. LEARN WHAT YOUR 
USERS WANT

Understanding and addressing user intent is fundamental to creating content that
truly meets the needs of your audience. User intent can be categorized into
informational, navigational, transactional, or commercial, and each type requires
a different approach. By analyzing what users are searching for and why, you
can create content that is not only relevant but also highly effective at satisfying
their queries. This approach not only improves user satisfaction but also
enhances your site's SEO performance by aligning your content with what
search engines prioritize—meeting user needs.

Actionable Step: Identify the intent behind your target keywords and create
content that matches this intent. Try using Google Search Console to analyze
search queries and adjust your content strategy accordingly.
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32. LOCAL BUSINESS 
SCHEMA MARKUP
Local business schema markup is a powerful tool for enhancing your local SEO
efforts. It helps search engines understand the specific details of your business,
such as your name, address, phone number, and operating hours, making it
easier for local customers to find you. By implementing local schema markup, you
can improve your visibility in local search results and ensure that your business
information is accurately displayed, leading to increased traffic and engagement
from local audiences.

Actionable Step: Implement local business schema markup on your site,
including details such as your business name, address, phone number, and
business hours. Use Google’s Structured Data Testing Tool to ensure correct
implementation.
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33. LOCAL CITATIONS AND
REVIEWS 
Building local citations and encouraging customer reviews are crucial
components of a strong local SEO strategy. Citations—mentions of your
business on other websites—and positive reviews act as trust signals for both
search engines and potential customers. They help establish your business's
credibility and improve your visibility in local search results. Ensuring your
business information is consistent across all platforms and encouraging
satisfied customers to leave reviews can significantly boost your local search
rankings and attract more local traffic.

Actionable Step: List your business on local directories and ensure your
information is consistent across all platforms. Encourage satisfied customers to
leave positive reviews on platforms like Google My Business.
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34. VIDEO SEO  
Video content is not only engaging but also a powerful tool for boosting your
SEO. Optimizing your videos can lead to increased time spent on your site,
reduced bounce rates, and more backlinks. By ensuring that your video titles,
descriptions, and tags are optimized with relevant keywords, and by providing
transcriptions, you can enhance your video's visibility in search results.  

Actionable Step:
Optimize video titles,
descriptions, and tags
with relevant keywords.
Provide transcriptions to
improve accessibility and
search visibility. Embed
videos on your website
and share them on
platforms like YouTube
and social media.

This not only improves
your overall SEO but also
drives more organic traffic
to your site, as users
increasingly consume
video content.
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35.
HARNESS

THE
POTENTIAL

OF VIDEO
MARKETING

 

Actionable Step: Create high-quality videos that provide value to your audience.
Optimize videos for SEO by including keywords in titles, descriptions, and tags.
Promote your videos across multiple platforms to maximize reach and
engagement.

Video marketing is a powerful way to attract and engage users, allowing you to
showcase your expertise and provide valuable information in a dynamic format. 

Videos can drive significant traffic to your site, boost conversions, and enhance
the user experience by offering content that is both informative and entertaining.
By leveraging video content, you can reach a broader audience, increase brand
visibility, and improve your overall SEO performance.
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36. REDUCE BOUNCE
RATE AND INCREASE
DWELL TIME

Actionable Step: Improve site speed,
reduce distractions on-page, and optimize
content for mobile viewing. Focus on
keeping visitors engaged by providing
valuable, relevant content and encouraging
further exploration of your site.

Bounce rate and dwell time are key
indicators of how users interact with your
site. A high bounce rate and low dwell time
suggest that users aren’t finding what they
need, which can negatively impact your
rankings. By improving your site's speed,
reducing on-page distractions, and
optimizing content for mobile viewing, you
can keep users engaged longer. This not
only enhances the user experience but
also sends positive signals to search
engines, potentially improving your site’s
ranking.
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37. IDENTIFY PAGES WITH
DECLINING TRAFFIC
USING CONTENT DECAY

Actionable Step: Use Google Analytics to identify pages with declining traffic.
Update the content with new information, keywords, and visuals. Republish and
promote the updated content to restore its performance.

Content decay refers to the gradual decline in traffic and relevance of older
content over time. Addressing content decay is essential for maintaining your
site’s overall performance. By identifying pages that have experienced a drop in
traffic and updating them with new information, keywords, and visuals, you can
recover lost rankings and drive fresh traffic to these pages. This proactive
approach ensures your content remains valuable and competitive in search
results.
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38. ADVANCED LINK
BUILDING TECHNIQUES

Actionable Step: Identify broken links on relevant sites and offer your content as
a replacement. Create skyscraper content that is better than existing top-
performing content. Collaborate with industry partners for mutual backlink
opportunities.

Building high-quality backlinks is essential for a strong SEO strategy. Advanced
link-building techniques such as broken link building, creating skyscraper
content, and leveraging industry partnerships can significantly enhance your
backlink profile. These methods improve your site’s authority and help you stand
out in competitive search rankings by acquiring links from reputable sources.
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39. TEST YOUR META
TITLES TO OPTIMIZE CTR

Actionable Step: Use A/B testing tools to create and compare different meta title
variations. Analyze the performance data to determine which titles generate the
highest click-through rates. Implement the best-performing titles across your site.

Meta titles play a crucial role in attracting clicks from search engine results
pages (SERPs). By A/B testing your meta titles, you can determine which
variations are most effective at improving click-through rates. This process helps
you fine-tune your approach to crafting titles that not only capture user attention
but also drive more traffic to your site, ultimately enhancing your overall SEO
performance.
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In the ever-evolving world of SEO, staying ahead requires continuous learning
and adaptation. By implementing these 39 proven SEO techniques, you can
enhance your website’s visibility, improve user experience, and drive more
organic traffic. Whether it’s optimizing for Google RankBrain, leveraging video
marketing, or focusing on local SEO, each strategy plays a crucial role in
maintaining a strong online presence.

Remember, SEO is not a one-time task but an ongoing process. Regularly
monitor your site’s performance, stay updated with the latest algorithm changes,
and be prepared to adapt your strategies as needed. By doing so, you can
ensure that your SEO efforts remain effective and your business continues to
thrive in the competitive digital landscape.

If you need help with your SEO or want to utilize the latest digital marketing
trends, we at Boost Media Group are here to assist you. As experts in the field,
we can help you navigate the complexities of SEO and achieve your online
goals. 

Contact us today to take your digital marketing to the next level and watch your
website climb the search engine rankings.

CONCLUSION
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